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You can’t
beat a 
system 
you can’t 
understand

By Sam Bari

Dress for success: a necessary indulgence
It’s true. Dressing well is a

necessity if one desires to be suc-
cessful. Naked people have very
few opportunities for promotion
or elevation of social status in
mainstream society.

However, whoever invented
clothing obviously favored
women over men. For instance,
women got high-heeled shoes.
Let’s face it: women look great in
high heels. Even if they wear
nothing else, in the right pair of
high heels, they look fabulous.

What did men get? We got
wingtips. I don’t care if a man
wears a $5,000 suit. If he wears
wingtips, he just looks like a clod
wearing a $5,000 suit with clunky
old wingtips. Don’t even think
about what he looks like wearing
nothing else. Not that I think men
should be wearing high-heeled
anything, but let’s be honest,
wingtips are really ugly.

Women also have attractive
form-fitting fashions. Even if a
woman is, shall we say, on the
Rubenesque side, to be polite. If
her clothing is a bit tight, she
looks wonderful. According to
statistics revealed by our astute
research department, 60 percent
of men are somewhat portly. If we
wear form-fitting clothing, we
just look like 10 pounds of quiv-
ering, gelatinous fat in a 5-pound
bag.

While women get good-look-
ing, form-fitting clothing, what
do men get? We get — the tie.
That’s right, the tie — without a
doubt the most useless, dumbest
article of clothing ever conceived
by the human brain. It does noth-
ing but hang around the neck, feel
uncomfortable, and look ridicu-
lous. The thing doesn’t even have
pockets. And in today’s market,
spending several hundred dollars
for one of these annoying acces-
sories of sartorial splendor is a
common occurrence.

I suppose we should blame
King Louis XIV for this fashion-
able catastrophe. He took up the
practice of wearing neckerchiefs

after seeing them on victorious
Croatian mercenaries during the
Thirty Years War.

Immediately following the
wars, the style of silk neck
scarves in vibrant colors became
the height of fashion. Eventually,
after an evolution that included a
variety of other impenetrable gar-
ments, the four-in-hand was born
in the 1860s, itself a product of a
modern lifestyle brought about by
the Industrial Revolution, and the
dressed-up work force’s need for
simpler garb.

The tie as we know it today,
however, has been around since
the 1920s. Unlike its progenitors,
which warmed the neck, or sim-
ply made a fashion statement, the
late 19th-century variety served
the purpose of showing the wear-
er’s affiliations.

When English public schools
increased in number during the
late 19th century, sporting colors
became de rigueur. At first, sup-
porters wore school colors on hat-
bands around boaters, but eventu-
ally someone started the practice
of putting the stripes around the
neck. The old school tie was born,
and with it, the beginning of mod-
ern neckwear. 

Then in the 1980s, U.S.
President Ronald Reagan intro-
duced the country to his red
power tie, as much a virility sym-
bol in American corporate culture
as a red convertible has been in
the culture at large. After the
power tie, the power suit and the
power lunch soon followed.

Although the aforementioned
are allegedly out of fashion, they
still exist, thinly disguised as con-
trasting neckwear to upscale busi-

ness attire, and business lunches,
which are coming back as budgets
get roomier and sales prospects
become rosier.

The idea is to overwhelm your
client by dressing better, living
better, and outdistancing him with
a higher ideology. Wear a $2,000
suit, a $300 tie, $500 shoes, take
him to lunch at a high-toned
restaurant where the waiter
addresses you by name and takes
you to “your” table while other
customers are waiting in line
gawking, and the prospective
client might have difficulty com-
peting. Now you can spin the sale
to such a degree that the prospect
will be on the verge of begging to
become a client because your firm
doesn’t do business with “just
anybody.” This holds true even if
it is total fiction.

So, if this is the regimen of the
most basic workings of the world
of business, I’m afraid the male
half of society is stuck with mak-
ing absurd fashion statements for
some time to come. Women will
continue to out-fashion us with
imagination, innovation, and high
style.

Strip humanity naked and you
might get a glimpse of true equal-
ity. However, the moment one
person dons so much as a feather
as a symbol of distinction, you
have the fundamental ingredients
for the making of a kingdom.

In the inimitable words of
Mark Twain, “No great title is
efficient without clothes to sup-
port it.” It’s another part of a sys-
tem that we just can’t understand.

Fresh Bread Daily • Mixed-case Discounts

OPEN
Weekdays 'til 9
Fri. & Sat. 'til 10
EVERY Sunday 

Noon 'til 6

9 Ferry Wharf  •  Jamestown  •  423.0070  •  www.grapesandgourmet.com

WEEKLY Specials 

ORDER YOUR
SUPERBOWL

PARTY PLATTERS

$1100

2 $1500for
• COVEY RUN WINES

All Varietals - 750ml

•  ROLLING ROCK  
18 Pack Cans

•  GORDON’S VODKA
OR GIN

Your Choice - 1.0 Ltr.

$1100

Get in the LOOP
and we’ll increase the APY to 4.50%

on the same CD!

10-Month CD Rate
4 25%

APY

*Annual Percentage Yield (APY) is accurate as of 1/9/06. Minimum balance to open an account and obtain the
APY shown is $2,500. A LOOP Checking Account with a combined minimum balance of $5,000 in deposit and
loan accounts is required to earn the APY of 4.50%. A penalty will be imposed for early withdrawal. This is a
limited time offer and may be withdrawn at any time. Deposits are insured by FDIC/SAIF up to $100,000.

For more information, visit any of our 5 locations
or call 800-394-2911.

*
.

Bellevue Ave. Union St. East Main Rd. Wilder Ave. Old Tower Hill Rd.
NEWPORT WESTERLY MIDDLETOWN WESTERLY WAKEFIELD

Wendy P. Regan, MD
is accepting new patients

• Board-certified Family Practitioner

• Caring for children and adults

• Providing complete Women’s Healthcare
including routine gynecological exams, 
birth control, osteoporosis evaluations and
nutritional counseling

Family MediCenter
700 Aquidneck Avenue, Polo Center
Middletown, Rhode Island 847-0519 

Extended Hours: Monday-Friday 9-6 Saturday 9-2
Lab and x-ray on site

Our Fish is Cut Fresh Daily
Shrimp, Swordfish & Crabs • Whole Fresh Fish

Foods & Salads • Home of Jumbo Shrimp

2 GREAT LOCATIONS!
Come visit our New Location at:

641 Warwick Ave., Warwick, RI • 781-2526 (CLAM)

LobstersShippedWorldwide

170 Main Street • Wickford • 295-4600
Open 7 Days • (Next to town dock)

“Lobsters Cooked To Order”

RETAIL FISH MARKET
LOBSTER • CLAMS • CRABS • FRESH FISH

SALADS & SHRIMP • WHOLESALE & RETAIL

A COMPLETE LINE of FRESH FISH, LOBSTER & SHELLFISH

06/03/04

Discover the World at the Library!


