The 12 days of bowl games

The 12 days of Christmas are
apparently being challenged by
some stiff competition. Begin-
ning on Dec. 19 and finishing
on Jan. 8, bowl games will be
played on approximately 12
different days. That's 12 days
of wall-to-wall college foot-
ball. Who has the time or the
inclination to watch that many
alleged championship games?
It's crazy. How many champi-
onship teams can there actually
be? The situation is not unlike
a kindergarten class where ev-
erybody gets a prize so that
nobody loses his or her self-
esteem. What happened to the
days when kids earned self-es-
teem because they actually ac-
complished something?

In the beginning of the bowl
era, five major games were
played within aday or so of Jan.
1, New Year’'s Day. We had the
RoseBowl, the Cotton Bowl, the
Sugar Bowl, the Orange Bowl,
and the Peach Bowl. All were
named after things that could
conceivably be put in bowls.
The games were also played
in bowl-shaped stadiums. The
bowl theme put a little double
entendre into play that changed
the customary top prize of a
cup into something different. |
don’t think | could stand anoth-
er cup like the hockey top prize
that was named after someone
caled Stanley. Why anyone
would want to win a cup named
Stanley is beyond my realm of
comprehension. Besides, the
Rose Cup or the Cotton Cup
sounds funny. Anyway, the Ga-
tor Bow! was soon added to the
mix, but even that exuded a cer-
tain amount of charm.

Now, we have a total of 35
different bowl games. That re-
quires 70 teams. I'm surprised
that the organizers didn’t ask a
few backup teamsto stand by in
case some teams weren’t avail-
able due to previously made
plans. You know how unde-
pendable college students can
be. Some still attend classes in-
stead of going to pep rallies. |
hear that a few even study for
finals — things like that.

Be serious folks! How can
there be 70 championship
teams? The first five bowls de-
cided the championship team of
each conference. Now to par-
ticipate in a bowl game, teams
must be voted the most popular
amongst sports announcers or
some such nonsense. They may
as well just ask a group of vil-
lage idiots to choose the teams
by selecting their favorite uni-
form color schemes.
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You can’t
beat a
system
you can’t
understand

By Sam Bari

This year, a few changes,
additions and deletions make
up the list of bowl games that
includes a host of previously
unknown  participants. The
Hula Bowl has been changed to
the Hawaii Bowl and the Rice
Bowl seems to have evaporated
into the netherworld of historic
non-events. And the sponsors
are getting weirder every year.
What's with the Chick-fil-A
Bowl? | cannot imagine any
team wanting to play in achick-
en bowl. That's just embarrass-
ing. Then we have the Capitol
One Bowl. Why not just call it
the Money Bow! and get it over
with? And let’s not forget the
GMAC Bowl. That should be
called the Debt Bowl, or some-

thing else just as dumb. These
sponsors do not sound bowlish.
The Tournament of Roses has
some dignity to it. The Meineke
Muffler Bow!l does not.

What we really need is for
American Standard or Koehler
to get in on the action so they
can sponsor the Toilet Bowl.
The two teams with the most
losses can play each other to
decide on which team is the
best of the worst.

If the trend continues, we'll
soon have so many bowls that
fans will be attending several
games a day, moving from one
bowl! to the next like a travel-
ing party. The practice could be
called “Bowling.” Now there's
a sport that died with the hula-
hoop. Why not borrow the
term? Give it a little upgrade.
Nobody will miss it. We could
even go the extra mile and
call it “Bowling for Dollars.”
That’s what it’s about, isn't it?
Anyway, bowling, or whatever
we're gonna call it is definitely
part of that system we’ll never
understand.
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9 Ferry Wharf « Jamestown ¢ 423.0070 « www.grapesandgourmet.com

WEEKLY SPECIALS

ABSOLUT VODKA -
Regular or Flavors 750ml I
JACK DANIELS Kentucky Sour Mash 750ml $19.75
HEINEKEN OR AMSTEL

24 CAN CASE

WOODBRIDGE BY MONDAVI 1.5ltr 2 for $25
BOGLE PHANTOM MERITAGE I
Limited Quantity - While Supplies L ast

COVEY RUN COLUMBIA VALLEY WINE
Red ‘n White- Mix ‘n Match 750ml

2 for $15

A Subscription to
the Press makes a
great gift
Call 401-423-3200
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JEWELERS

L

Service, selection, satisfaction since 1980
Wisit us ar: www goldiadyjewelers.com

One Brown Street » Wickford « 294-4695
Open Mon. — Sat. 9 = 5:30, Fri. 'dl 7,5un. 12 - 5

NEW EMNGRAVEABLE GIFTS FOR WEDDINGS.
CORPORATE , BABY, SPECIAL OCCASION WITH
OUR S5TATE OF THE ART COMPUTERIZED AND

OLDWORLD HAND ENGRAVING.




