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Ad paid for by the Taxpayers for a Sensible Highway Barn.

Did you know?
About the proposed Highway Barn at 

Taylor Point.....
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The
Highway 

Dept’s one-acre 
outdoor storage 

yard will be 
here.

You have a choice. Vote reject August 28. 

If the 
highway 
barn is at 

Taylor Point, it 
will be here.

Taylor Point site is too small 
for both the Highway Department 
and the Sewer Plant to operate 
effi ciently. There is enough room for 
the Highway Barn building at Taylor 
Point, but the outdoor storage (used 
daily) is 5 miles north!
  
The Highway Barn access road, the 
salt barn, and the fuel station are 
planned for land now used for the 
Sewer Plant, and nobody seems to 
know where the cold patch and 
gravel will be stored. Taylor Point will 
be mighty crowded!

 As a taxpayers, don’t we want 
the departments to run smoothly?

The view will be, well, industrial.
From the bridge you will see 1/4 
acre of metal roof, the asphalt park-
ing apron, and piles of whatever is 
stored there – pipes, gravel, cold 
patch, culverts, etc. You’ll also see a 
big salt storage barn. And, with the 
trees cut down, there will be a better 
view of the sewer plant.

 We’re all working together to 
save the farms and protect our rural 
feel, is this what we want?

Islander brews up some history
By Michaela Kennedy

“Hi Neighbor, Have a Gan-
sett!” was a slogan many Rhode 
Islanders still remember from the 
old days of Narragansett Brew-
ing Company. Island resident and 
author Hazel Turley tells the story 
of New England’s famous beer 
in a lively picture book, “Im-
ages of America: Narragansett 
Brewing Company,” recently 
published and soon to be avail-
able on local retail shelves.

Even for those who are not 
lager lovers, photographs of 
advertisements, historic pubs 
and faces of Rhode Island will 
spark reader interest. Governors 
Joseph Garrahy, John Chafee 
and Frank Licht are a few of a 
parade of politicians and vol-
unteers shown in pictures of 
special events organized by 
the beer company during the 
last century. From the Suffolk 
Downs racetrack to the Boston 
Red Sox, the book relives the 
heyday of the once-touted num-
ber one brew in the region.

The pictorial account of the 
bygone brew era was ten years 
in the making. Turley came up 
with the book idea in 1998 after 
going to some seminars on pre-
serving old buildings. She became 
interested in the structures of the 
brewing company left abandoned 
in Cranston, its original home. 
“Someone could stop and throw 
a stone through the building win-
dow,” she said, pointing to a pho-
tograph of the vandalized boiler 
house.

Turley had little luck drum-
ming up interest in publishing 
the story in the late 1990s. But as 
luck would have it, a young brew 

master breathed life into the failed 
Narragansett name after the turn of 
the new century. Turley then got a 
call from Arcadia Publishing, the 
same company that rejected the 
idea fi ve years earlier, to start pro-
duction on the book.

Mark Hellendrung, who 
bought the trademark for the 
Narragansett Brewing Compa-
ny, found and collaborated with 
master brewer William Anderson 
to resurrect the original beer rec-
ipe. Brewing has started again in 
Finger Lakes, N. Y. Turley noted 
that the new owner’s wish was to 
bring the brewery back to Rhode 
Island, but water limitations in 
the area make that hope a near 
impossible task.

A lack of water caused the de-
mise of the loved brew in the fi rst 

place, according to Turley. As 
Cranston expanded in the 1970s 
and more beer drinkers bought 
Narragansett, the company could 
not keep up with demand. The beer 
license was sold and production 
moved out of state. The change in 

taste could not match the 
special fl avor marked by 
water used from the Scitu-
ate reservoir. 

The slogan, “Hi Neigh-
bor!” came from a regular 
banter that Jack Haley, 
the advertising manager, 
enjoyed with a couple of 
older ladies that lived next 
door to him, noted Turley. 
Every day Haley would see 
the prim and proper ladies 
sitting on their porch. He 
would yell to them, “Hi 
neighbor, have a Gansett!” 
The offer of beer fl ustered 
the two next door every 
time. The repeated shocked 
reaction from the women 
gave Haley the idea to use 
the phrase in the now well-
known advertisement. 

Turley remembered her 
own experience growing 

up with a brew the state called its 
own. “If you grew up in Rhode 
Island, Narragansett was the fi rst 
beer you drank.” She held up a 
gold-plated bottle touting an award 
ribbon. “One million barrels were 
sold in 1961,” she added as a testa-
ment to the beer’s popularity.

Turley’s book will soon be 
available at Baker’s Pharmacy, 
Grapes and Gourmet, and James-
town Wine and Spirits. Turley 
plans to do book signings at Bor-
ders’ Books in September, dates to 
be announced.


