Currently I am working hard

to kick my addiction, but not
to one of the usual vices. I am
trying to get over my addiction to
bottled water.

I try so hard to be environmen-
tally-conscious in every possible
way. All my light bulbs are CFLs.
I have reusable shopping bags. I’ll
put on a sweater before I turn up
the heat. My car gets more than 30
miles to the gallon. I try so hard.

Lately I’ve come to the hard
realization that my bottled water
habit has been wreaking environ-
mental havoc and I have stopped.
Cold turkey.

I am incredibly fussy about the
taste of water. When I lived at the
north end of the island and had well
water it tasted like I was sucking on
galvanized nails. I had a delivery
service bring five-gallon bottles,
which are not too bad for the envi-
ronment, especially since they are
reused. Now that I live in the vil-
lage, I strongly dislike the bouquet
of chlorine. Jamestown’s tap water
is just fine otherwise, but that taste.
Ugh! So, I had been buying cases
of individual bottles of water. Each
of the many bottles I consumed
was manufactured from petroleum
products and then hauled, using up
still more petroleum products to get
to their final destination. This can-
not be a good thing.

According to the Earth Policy
Institute, “In contrast to tap water,
which is distributed through an en-
ergy-efficient infrastructure, trans-
porting bottled water long distances
involves burning massive quanti-
ties of fossil fuels. Nearly a quarter
of all bottled water crosses national
borders to reach consumers, trans-
ported by boat, train, and truck.”

Iadmit to being an addict.

Flotsam
and
Jeltsam

By Donna Drago

Treehugger.com (seriously,
don’t laugh) adds that another prob-
lem with drinking bottled water is
“because the U.S. Environmental
Protection Agency’s standards for
tap water are more stringent than
the Food and Drug Administra-
tion’s standards for bottled water,
you’ll be drinking water that is just
as safe as, or safer than, bottled,” if
one makes the switch back to tap
water.

The Earth Policy Institute says
that Americans drank some 26 bil-
lion liters of bottled water in 2004,
and the number grows each year.
While we in the U.S. are the leading
consumers of bottled water in the
world, other nations are catching
up. “Mexico has the second high-
est consumption, at 18 billion liters.
China and Brazil follow, at close to
12 billion liters each. Ranking fifth
and sixth in consumption are Italy
and Germany, using just over 10
billion liters of bottled water each,”
the Institute says.

Water bottles are made primarily
from a chemical compound known
as polyethylene terephthalate or
PET, which comes from crude oil.
The Earth Policy Institute says
to fulfill Americans’ demand for
bottled water “requires more than
17 million barrels of oil annually,
enough to fuel more than 1 mil-
lion U.S. cars for a year.” Yikes!

They add, “Worldwide, some 2.7
million tons of plastic are used to
bottle water each year.” Those are
some pretty big and pretty scary
numbers!

The problems don’t end with the
manufacturing or transportation is-
sues. Once the bottled water has
been consumed, the bottle must be
disposed of. Unfortunately, says
the Container Recycling Institute,
“86 percent of plastic water bottles
used in the United States become
garbage or litter.” They are not re-
cycled. Just try to imagine the size
of the pile. Someday it will look
like Mt. Everest! Soon!

The Container Recycling Insti-
tute says that, “Incinerating used
bottles produces toxic byproducts
such as chlorine gas and ash con-
taining heavy metals. Buried water
bottles can take up to 1,000 years
to biodegrade.” Either way, we
as consumers of bottled water, are
contributing to this mess.

This is how I am kicking my
habit.

I purchased a pitcher-style filtra-
tion system at the supermarket. The
initial cost was about $20. These
pitchers, which are found under the
brand names of Brita or Pur, are
easily available. The filters last a
month or two depending on usage
and cost about $10 each or less if
bought in a bulk package.

I was skeptical about buying the
system. It seemed too simple to be
effective. Convinced that the chlo-
rine taste would remain, I was not
particularly excited about this deci-
sion even though my green side in-
sisted this was the way to go. Boy
was [ wrong!

The water from the pitcher tastes
as good, if not better than any bot-
tled water brand I had been buying.
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There is not one trace of smell or
flavor of any kind.

My thinking on bottled water has
been turned around 180 degrees. 1
feel good about this decision as I
know I am not contributing to the
fuel consumption used to make and
transport the water, nor am I a con-

tributor to the Mt. Everest of water
bottles piling up all over the world.

For more information visit
www.earth-policy.org or www.
treechugger.com or http://www.
epa.gov/safewater/faq/faq.html for
information about drinking water
standards.

ASSOUTATION

Town Hall Gallery — “Arr in the Heart of Jamestown”

OpenWeekdays 8:70 a.m. - 4 p.m.
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Prime Rib
Friday &

Saturday Nights

with a Bottle of Wine
5 - 9 p.m. Sunday thru Thursday

This Week's Features: BOURBON BBQ GRILLED CHICKEN
EGGPLANT PARMIGIANA ® HADDOCK PROVENCALE
PORK OsSOBUCO ® TORTELLINI PESTO ALFREDO
CAJUN BEER-BATTERED SOLE ® POT ROAST

%CORNED BEEF & CABBAGE

Sunday

& Monday

Not Available for Take-out

40 Narragansett Avenue ® 423-1020
Open For Lunch & Dinner __

P wrvst

PATRICK’S DAY

SPECIALS

All Beers
& Liquors in
GREEN packages

10%

Discount
in honor
of the Irish!

Miller Chill
Case $15

Harp
12 Pack $] 4.95

Corona
12 Pack $] 4.95

JAMESTOW \

WINE & SPIRITS

BUON APPETITO!

We now feature a great selection of

VENDA RAVIOLI PRODUCTS

Imported from Italy — Crackers, Cheeses,
Cookies, Dry Pastas, Sauces and More!

PURCHASE A NEW VENDA RAVIOLI
ITEM AND RECIEVE A 20% DISCOUNT
ON A BOTTLE OF WINE!

ALL CASE WINES 10% DISCOUNT

HANDMADE CIGARS 20% DISCOUNT
SINGLE MALT WHISKEY 10% DISCOUNT

LOCALLY-OWNED ¢ COMMUNITY-MINDED FULL-LINE CONVENIENCE PACKAGE STORE

30 Southwest Avenue in Jamestown ¢ 423-0100

HOURS:
Monday - Thursday
9 am - 9 pm
Friday & Saturday
9 am - 10 pm
Sunday
12 - 6 pm

WINES

Mezza Corona
All Types

15 $9.99

Alice White
All Types

15 $9.99

Lindeman’s
Chardonnay

1.5 $9.99

Black Stone
All Types

15 $19.99




