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CLASSIC WESTWIND COTTAGE WEST REACH WATERVIEW GEM EAST PASSAGE BAYFRONT LOT

Set on a park-like 1.85 acres, with frontage on
Rosamond Pond and deeded beach rights, this
tastefully finished three-bedroom, three-bath
contemporary has sweeping water views of the
West Passage, a fabulous kitchen, great room
with fireplace,  entertainment deck and, gra-
cious master suite. $1,495,000

Gorgeous sunrises, moonrises and Newport
Bridge views are yours from this .57 acre
waterfront lot with about 65 ft. of beach
frontage on the East Passage. The vacant
land has a freestanding garage, new well and
approved 4-bedroom ISDS. Unique chance
to build your dream house. $1,195,000

PLUM BEACH PERFECTION

Charming, recently renovated, sun-filled
three-four bedroom home on beautiful
property two blocks from the Plum
Beach/Tennis Club has a coastal living
interior, fabulous sunroom with field-
stone fireplace, some water views and
great outdoor living spaces. $995,000

Just steps from a deeded right-of-way to the
beach, this distinctive 5,000 sq. ft. shingle-
style, four-bedroom home, including a
guest suite above the garage, has nine foot
ceilings, beautiful millwork, a wonderful
sunroom/porch and lovely hardwood
floors. $1,499,000

“WE MAKE DREAMS COME TRUE, ONE HOME AT A TIME”

Plum Beach/Tennis Club with Dock

www.mansionsmanors.com

7 FERRY WHARF
JAMESTOWN, RI 02835

401.423.7000

59 BELLEVUE AVENUE
NEWPORT, RI 02840
401.848.5555

By Erin Brown
Nestled on the edge of the 

wharf, with a great view of the 
Newport Bridge, there’s a new 
addition to the shops and stores 
of Jamestown. 

The Benjamin Thomas Gallery 
has joined the local businesses, 
opening just two weeks ago, ac-
cording to owner and proprietor, 
Benjamin Thomas. 

Thomas is a former James-
town resident, who after growing 
up on the island moved to Boston 
for a few years. Thomas has re-
cently returned, and hopes to be 
able to stay, with plans to show-
case Jamestown in his work. 

Walking into the gallery, cus-
tomers are met with a soft combi-
nation of blues and yellows. The 
room is bright and airy. Thomas 
said he was trying to make the 
gallery comfortable. He placed a 
couple of chairs under the win-
dow to allow for leisurely view-
ing. 

Thomas’ photographs adorn 
the walls without cluttering 
them. They are of a variety 
of places and scenes, includ-
ing beaches, boats, sunsets, the 
Newport bridge, and many oth-
ers. The shots are primarily set in 
Jamestown, Newport, and South-
ern Rhode Island. 

Unique in the gallery are the 
stretched canvas pictures. Thom-
as has taken photographs and 
stretched them out on a raised 
frame, making the pictures ap-
pear to be painted upon the can-
vas in stunning detail. 

He attributes the inspiration 
for this distinctive idea to a col-
league in the movie business who 
had a shop in Massachusetts with 
a similar style of display for his 
pictures. He decided to try to ap-
ply the concept to his own photos, 
adding that he now really enjoys 
this form of art, and thinks that 
it is really a “neat medium.” So 
far the available stretched photos 
consist of Thomas’ work, but he 
hopes to expand this part of his 
business by having his customers 
bring their own pictures to him 
to be converted to his stretched 
canvas style. 

Thomas laughingly admits to 
his lack of experience in running 
a store. Having tried a variety of 
things, including banking and 
construction, Thomas has spent 
the last three years as a fi lm and 
television location scout. “I just 
got fed up with the hours and all 
the moving around,” he said. 

“I’m still trying to fi gure ev-
erything out,” Thomas said. He 
explained that in this new ven-
ture, he was doing everything 
that he could himself, including 
the actual artwork, the running of 
the store in general, and every-
thing in between, in an attempt to 
cut out the middleman. 

Thomas thinks that his biggest 
challenge will be simply letting 
people know that he’s open and 
available for business. He’s been 
attempting to alleviate this prob-
lem by doing some work for a 
few of the realtors that he met as 
a fi lm scout. He is hopeful about 

this prospect, and said, “With a 
little hard work, I think I can get 
the name out there.”

In his free time, Thomas also 
enjoys watching sports, as well as 
playing them. He mentioned that 
when he was younger he played 
a variety of sports, such as golf, 
soccer, and basketball, but as 
he’s getting older, he’s discover-
ing that he likes watching them 
just as much. 

Thomas said that right now he 
is really concentrating on getting 
the word out about the gallery. 
“Like I said, I grew up on James-
town, and I’m looking for ways 
to reconnect. I want to become 
a staple in this community,” he 
said, adding, “I mean, some day I 
want to have a Little League team 
with my name on their shirts, you 
know?”

New shop on the block: the Benjamin Thomas Gallery

Benjamin Thomas

Watson Farm hosts landscape painting workshops
The Watson Farm will offer a series of Water-

color Workshops on Saturdays, July 12 and Sept. 
13, from 9 a.m. to 3 p.m. Rain dates are set for 
Sundays, July 13 and Sept. 14.

Artists have enjoyed the scenic landscapes of 
the historic Watson Farm for over 100 years. Lo-
cated in Jamestown, the farm offers panoramic vis-
tas of the pastoral agricultural seaside landscape. 
These all-day workshops will enable participants 
to experience and capture the farm landscape and 
architecture through the medium of watercolor.

Artist Natalie Pfanstiehl, who has taught at the 
Newport Art Museum for nearly 20 years, leads the 
workshop. Her work has been shown in national, 

regional and local juried shows and received nu-
merous awards. She will give a one-hour demon-
stration of landscape painting and spend the rest 
of the day assisting students with composition and 
painting techniques. Students should bring their 
own painting materials and a bag lunch.

All levels of experience with painting are wel-
come. 

The workshop is $20 for Historic New England 
Garden & Landscape members, $25 for Historic 
New England members and $35 for non-members. 
To register and request more information, contact 
Heather Minto at 423-0005.


