Googlamaniacs and cyberspacelyitis

Something that has been both-
ering me for some time, but I
have been hesitant to write about
is how we humans are respond-
ing to the virtual world of cyber-
space. Many have addressed the
subject, and opinions vary. None-
theless, all observations should
be considered and I suppose one
more would not hurt.

Our crack team of researchers,
the Googlamaniacs, are prime
examples of what happens when
people spend too many hours in
front of a computer wandering
aimlessly through the emotion-
less environment of the Internet.

I believe these people get
sucked into the virtual world as if
it were a black hole. Their brains
become one with a giant pulsat-
ing blob of virtual intelligence
that analysts use to manipulate
the masses. The result is a spe-
cies of Internet junkies who suf-
fer from an unspeakable disease
that I have dubbed cyberspacely-
itis.

Our Googlamaniacs have at-
tempted for years to convince us
that they communicate with ab-
breviations and esoteric Internet
jargon in the name of efficiency.
Most of the real world believes
they are lazy and can’t spell. 1
tend to agree.

The gazillionaires who own
the giant search engines like
Google, Yahoo, Dogpile, and a
host of others, readily admit that
they experiment with hundreds
of daily “tests” to learn how
people gather information. They
also learn about how Internet
users feel about the information
gleaned from Internet sources.

The advent of the blog has re-
sulted in telling statistics about
how Internet junkies think. The
invitation to comment on every
bit of news, sporting events, or
celebrity happenings has also re-
vealed how many Internet users
do not have the ability to activate
so much as a single neuron in vi-
tal lobes of their cerebral cortex.

I suppose that is why the num-
ber of hits on Brittany Spears in-
ability to remember to wear un-
derwear greatly outnumbered the
number of hits on the latest NHS
statistics published by the BBC.
(For Brittany Spears fans, NHS is
a commonly accepted reference
to the National Health Service.)

However, 1 believe the multi-
ple choice questions asked by In-
ternet news services about every
newsworthy or newsworthless
item they deem pertinent could
skew the statistics relating to the
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way readers actually think.

AOL generally prompts read-
ers with questions like, “Do you
think this is good, bad, or I don’t
know” for questions on just about
any subject. The surveys never
consider answers like, “More in-
formation is required before I can
give an intelligent answer,” or
“The matter needs more discus-
sion before a responsible conclu-
sion can be ascertained.”

Despite the many buffoons
and nut cases that respond to or
offer nonsensical opinions in sur-
veys and blogs, the Internet has
proven to be a valuable tool for
scholars and professionals who
use the resource for research and
efficient communication for le-
gitimate purposes.

The most alarming statistics
concern the speed and availabil-
ity of massive amounts of infor-
mation that can be accessed in
a fraction of a second. Unfortu-
nately, the treasure trove of in-
stant answers to complex ques-
tions has caused Internet users to
economize their thought process
so they can get the most out of
their Internet experience. Conse-
quently, they don’t want to take
the time to read any more.

Many scholars who purported
to be avid readers before becom-
ing Internet addicts, admit they
have problems concentrating on
extended works. They just want
bare facts presented as efficiently
as possible so they can get back
to the voracious consumption of
as much information on every
possible subject.

The inverted pyramid style
of journalists is ideal for these
people. Headlines offer a conclu-
sion followed by lead lines that
tell who, what, where and when.
Most Internet users are satisfied
with this condensed “news in
a nutshell” methodology. They
don’t need the details of “why.”

The result is a reactionary so-
ciety. They read a headline and
consider how or if their lives are
affected. They then think about
what they can do about it with
as little inconvenience as as pos-
sible and get back to more infor-

See “Googlemaniacs” on page 18
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