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Brought to you as a public service by

MORNEAU & MURPHY
ATTORNEYS

77 Narragansett Avenue
Jamestown, RI 02835

(401) 423-0400
E-mail: jamurphy@jamestownlawyer.com

MURPHY’S LAW
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In less than two weeks we are about 
to learn whether or not negative 
campaigning works.  One thing is 
certain, the attack ads certainly do 
not make America easier to govern.

•••
Three great movies, stirring to the 
soul:  “Men Don’t Leave”;  “Boys 
Don’t Cry”; and “Sixteen Blocks”.  
There are lessons in these films that 
are well worth learning.  Warning:  
these are not for the faint-hearted or 
overly sensitive viewer. 

•••
“To Kill A Mockingbird” and “The 
Verdict”:  two wonderful movies that 
demonstrate the great things that can 
be accomplished when a dedicated 
and talented lawyer confronts seem-
ingly insurmountable odds.

•••
Want to test the reliability of mate-
rial being circulated by e-mail or 
on the internet?  Check it out on 
“Snopes.com”, a great debunker of 
“urban myths”, and scurrilous politi-
cal claims presented as “truth”.

GLORIA C. DAHL
ATTORNEY AT LAW

• Real Estate Closings
• Refinances

• Wills

PO Box 475 • Jamestown, RI 02835

423-3700

The Ghouls Rules Halloween Bash
Saturday, Oct. 25th | 7 - 10 p.m.

We need YOU to help us launch the

JAMESTOWN ARTS CENTER
a place for the whole community to actively participate in all the arts:

creating, learning, performing, exhibiting and 
most of all being inspired and having fun!

Dress up or come as you are!
strut your stuff down the junkway

Guest appearences by the R.I.S.D. fashion department!

Dance the night away
Bid on the Silent Auction
Become a Member
Buy Raffle tickets for:

an Elizabeth Congdon Painting, a Ski weekend in New hampshire or jewelry from 3 Golden Apples

This weeks ad generoursly sponsored by Island Rubbish

Call to reserve your fall and holiday catering dates! 

ONLY

$2495
5 - 9 p.m. 

Sunday thru Thursday

The ‘Cheers’
of Jamestown

Menu Items Change Nightly
Dinner for Two special not available for carry out

Dinner
for Two

Open For Lunch & Dinner 7 Days
40 Narragansett Avenue • 423-1020

Prime Rib FRIDAY & SATURDAY NIGHTS

with a Bottle of Wine

Open 

EVERYDAY!
PLENTY OF 

FREE PARKING

9 Ferry Wharf  •  Jamestown  •  423.0070  •  www.grapesandgourmet.com

T H I S   W E E K ’ S   S P E C I A L S
Banrock Station Chardonnay 3.0 ltr $14.75
Barefoot Pinot Grigio 1.5 ltr 2 for $20
Karkov Vodka 1.75 ltr $10.75
Bacardi Rum 750 ml $12.75
Miller Lite 30 Pack Cans $21.75
Amstel or Heineken Light 12 Pack Cans $12.75

by Ann Deffley of Jamestown
- The Traveling Gourmet

off any Bottle
of Wine with

the Purchase of
any Gourmet to Go Meal

or Venda Ravioli 
Product

10% 10%

Open Later - Every Day - To Serve Jamestown Better!

F R E S H
ENTREES 
& SOUPS TO GO!

CUSTOM DRAPERIES
From Formal to Casual - All Fabrics

Quality Work Reasonably Priced
Call Fran at 508-264-8883

email: francosta9@aol.com

FranCostaFranCosta

Grant being used to make recycling easier
By Sam Bari

The town recently received 
a grant for $12,500 that will be 
used to produce a calendar that 
promotes recycling on a daily 
basis.

The grant, written by Town 
Councilman William Kelly, was 
pushed through the RI Municipal 
Waste Reduction and Recycling 

Grant Program by Senator Teresa 
Paiva-Weed (D- Newport/James-
town), and Representative Bruce 
Long (R-Middletown/Jamestown). 

The Jamestown Department 
of Public Works will work with 
the Jamestown Planning Offi ce 
to develop an informational cal-
endar that promotes recycling on 
a day-by-day basis. The calendar 
will provide town residents with 
information related to schedules 
for recycling pick-ups and drop-
offs at the transfer station. 

The calendar will also offer 
pertinent town and school system 
information such as important 
meetings, holidays, and days and 
times of business. The calendar 

will feature pictures specifi c to 
Jamestown. 

The Planning Offi ce worked 
with the Jamestown Press to ask 
the community for photographs 
of 12 Jamestown scenes to repre-
sent each month of the year. The 
response was excellent and the 
appropriate photographs are now 
on fi le. 

This calendar project will be 
similar to one that the town of 
Burrillville recently created, but 
will relate specifi cally to James-
town, with tips on how to improve 
local recycling efforts. The DPW 
will coordinate its educational 
program with the local school 
system to encourage students to 

make recycling an important part 
of their life. 

The calendar will be distrib-
uted in an edition of the James-
town Press. 

Additionally, with funding re-
ceived from the RIRRC in 2007, 
the town purchased recycling 
bags for residents use.  A portion 
of those bags were distributed 
and have been used effectively.  
A large number of those bags are 
still in inventory.

Two local businesses have 
agreed to assist the town to im-
prove its recycling numbers by 
distributing the composting bags 
free of charge to local residents. 
Jamestown True Value Hardware 

and the Secret Garden will inven-
tory these bags and make them 
available for customers to pick 
up at their convenience.

Town Administrator Bruce 
Keiser, along with Public Works 
Director Steve Goslee and Town 
Engineer Mike Gray, have made 
recycling a primary goal for the 
coming fi scal year.

Keiser has repeatedly em-
phasized the idea of recycling 
as good business for the town, 
pointing out that Jamestown was 
reimbursed $25,000 last year by 
the RIRRC and is working to im-
prove that number in the coming 
year.

Jamestown recycling weights
July 

Residential waste
306.78 tons
Recyclables 
103.6 tons

Paper 
48.89 tons

Mixed
 54.71 tons

% of Recyclables 
25%

August
Residential waste 

271.8 tons
Recyclables 
97.96 tons

Paper
50.45 tons

Mixed
47.51 tons

% of Recyclables
26%

September
Residential waste 

255.84 tons
Recyclables
83.84 tons

Paper
44.2 tons

Mixed
39.14 tons

% of Recyclables
24%
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