The downsizing conspiracy

At the risk of being impolite, I
believe it is safe to say that most
conspiracy theorists are well . . .
nuts.

However, I find it difficult to re-
fute that something is responsible
for making Americans the fattest
people on the planet. It could be a
conspiracy. It appears to me that a
clandestine technique cleverly de-
signed to conceal the identity of a
real enemy has been deployed. No
matter how you look at it, someone
wants the population of the U. S. A.
to be fat.

Now, we all know that the num-
ber one rule for solving most prob-
lems of this nature is to follow the
money. Figure out who benefits
from making Americans fat. At
first, I thought it was the food com-
panies. The food guys were the ob-
vious candidates.

They sold us convenience, saved
us time, offered us instant gratifica-
tion, and all kinds of goodies that
we could never make at home that
were indeed, quite tasty. The mar-
keting biggie was when the fast
food folks made it cheaper to eat
out than to cook food at home.

Nonetheless, those of us who
needed to lose a few pounds were
well aware of the guaranteed rule
for not gaining weight. If it tastes
good, spit it out. Whatever you do,
do not swallow anything that tastes
good. The best policy is to not al-
low anything that tastes good to
pass your lips. If we really wanted
to, we could have just said no and
not let the food guys take advan-
tage.

Okay. Who were we trying to
kid? We knew that was not going to
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happen. If any of us portly people
got hungry and something tasty
came our way, we ate it. You know
it’s true.

So the food guys won. The
country bit into their taste and con-
venience program and they sent us
on our way to creating cardiolo-
gist heaven. End of story, so you’d
think.

But no - the food guys weren’t
finished yet. They wanted the ma-
jority of the market. So far, they
only had a large slice of the food
fortune pie. They wanted the whole
thing.

They consulted with the fashion
freaks and attacked with psycho-
logical warfare. Together, they did
a media blitz and made it fashion-
able to be ultra skinny.

Attaining anorexic bodies like
those of the beautiful and popular
was next to impossible for us fluffy
folks. Consequently, the campaign
to make us feel inferior worked. It
drove us to eating more. Food was
the only road to happiness, or so we
thought.

The methodology was success-
ful for at least a few decades. Slow-
ly, the nation grew fatter and food
profits soared. Now that we had wet
their palates, the food-marketing
guys couldn’t stop.

At this point, I should have sus-
pected that the food guys were not
alone in this devious plan to make
the obese even fatter. But no - |
didn’t see it. I got sucked into the
most underhanded of all their mar-
keting trickery.

They cleverly downsized food
packaging. A 64-ounce or half-gal-
lon ice cream container suddenly
showed up on supermarket shelves
as a 56-ounce container called a
scround. It was a square box with
round corners.

Now here’s the rub: The 56-
ounce container of premium ice
cream sold for the same price as the
real half-gallon. The only difference
was the shape and size of the pack-
age. The first to do this was May-
field Dairies in Athens, Tenn. And
they got by with it. There wasn’t so
much as a blip in sales figures.

Do you know why? The an-
swer is easy. The ice cream addicts
couldn’t do anything about it. In-
stead of boycotting the market, they
just caved in and continued eating.

It wasn’t long before 12-ounce
beer cans turned into 10-ounce cans,
and fewer potato chips showed up
in the big bags. Hershey’s put out a
Special Dark chocolate “giant bar”
that was 6.8 ounces. It’s not as gi-
ant as the previous 8-ounce version,
which wasn’t marked “giant.” In
many cases the size of the contain-
ers stayed the same, there was just
less in them.

But making profits by shrinking
the contents wasn’t all that the food
companies accomplished. Their
methodology made us buy and eat
more. You see, they only down-
sized the food that makes us fat.
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You didn’t see cans of vegetables
shrinking. Oh no! The ice cream,
potato chips, candy, and beer —
those were the items that shrunk.

When we bought a six-pack of
10-ounce cans, we got 60-ounces
of beer. We were accustomed to 12-
ounce cans that yielded 72-ounces
in a six-pack. Sixty was just not
enough. We could have just bought
an extra beer. But no, we bought a
convenient 12-pack and drank even
more. The marketing guys didn’t
make a seven-pack or even an
eight-pack. They stuck us with the
12-pack. And we bought it.

There just weren’t quite enough
potato chips in the downsized giant
bag, so we bought two to satisfy
our need for consistency. Anyway
- I’'m sure you get my point.

Now for the shocker. It wasn’t
just the food guys who wanted to
fatten us up. Oh no. I got to the bot-
tom of the problem and figured out
who the real culprits were.

It’s the space guys. They are
here disguised as Earthlings. They
are making us fat and we have to
figure out why. The space guys
showed the food guys how to get
rich just to achieve their demonic
goals. And I can prove it.

Watch Star Trek, Star Wars, or
Lost in Space. You won’t find a
single fat guy in any of those mov-
ies or TV shows. I'm telling you,
the space guys are here and they
are making us fat for unthinkable
reasons. Mark my words. It’s a con-
spiracy. They play a major role in
this system we can’t understand.
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Thanks so much for all your sup-
port over the years,

Mary S. Wright
Jamestown
Community Theatre

Thanks to many for

successful bike race

The 33rd Annual Jamestown
Classic was a successful event
thanks to the hard work and sup-
port of many volunteers. We re-
ceived many thanks from riders and
positive comments about our town
and this event. Special thanks go to
the Jamestown Police Department,
Jamestown EMS and our volunteer
road marshals for keeping the rid-
ers and spectators safe. And, thank
you to the American Red Cross of
Rhode Island for allowing us use of

the tent for first aid.

As with any large event with
more than 1,000 people attending,
some are inconvenienced. We ap-
preciate the community’s tolerance
and patience during the race. Dur-
ing our planning, we work hard
to minimize inconveniences. The
races went off smoothly, but we
still have work to do with parking
and traffic flow downtown. This
year we communicated to riders
about our parking plans and had
volunteers monitoring Narragan-
sett Avenue. But, still we had some
issues with participants parking in
the wrong locations. We will do a
better job with this in the future.

All things considered, this was a
very successful event.

Mike Schnack &
David Reardon
Jamestown Classic
Race Coordinators

Rhode Islanders Need
Affordable, Quality Healthcare.

As your state senator, Teresa Paiva Weed has worked to
improve Rhode Islanders’ access to affordable, quality
healthcare, while considering state budget impacts and
protecting patient privacy.

Sponsored the Best Rx discount pharmacy program.

for

Rec}pient of the AARP Visionary Award for advocating
ow cost pharmaceuticals and community-based
long term care.

Fought to provide healthcare for uninsured children.

Recognized with the “Covering Kids Award” for
improving healthcare access for families.

Improved quality of care through secure, standardized
electronic patient information network.

Secured incentives to encourage nursing students to
remain in the state.

Expanded access to home care to support consumer
choice and independence.

(401) 846-9984

www.teresapaivaweed.com
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M. Teresa
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Senate w Democrat
Working for Jamestown and Newport

, November 4th.




