
The Jamestown Press / January 22, 2009 / Page 7

This past week has seen major 
change and resolutions on im-
portant issues that are important 
to Americans. For instance, the 
contending teams for Super Bowl 
XLIII were decided. That was a 
high priority in the grand scheme 
of important stuff to resolve in 
America.

As unbelievable as it might be, 
the Pittsburgh Steelers are going 
to duke it out with the Arizona 
Cardinals in Tampa, Fla. for the 
top football prize. No, this is not 
a joke; the Arizona Cardinals are 
really going to the Super Bowl . 
. . to play.

Another newsworthy item con-
cerns the Obamas, who decided 
to purchase an antique, king size 
bed for their new digs on Penn-
sylvania Avenue. That was a de-
cision worth mentioning. Also, 
the Inauguration was a splendid 
affair.

An additional noteworthy item 
also involves our president, who 
worked hard during the weeks 
before taking over the oval offi ce. 
He helped the country by getting 
a head start on resolving disturb-
ing economic issues with a bril-
liantly architected plan.

It appears that since congress 
supported his program, The 
American people are going to 
rally behind their new leader and 
get involved in helping the coun-
try cure its economic woes.

I think it is important that we 
all do our part and try to contrib-
ute to the effort, even if we only 
do so in a small way.

I believe I have come up with 
a plan that could save hundreds 
of thousands and possibly mil-
lions of dollars in TV production 
costs. My idea even has the po-
tential to save a few jobs in vari-
ous industries. The concept is to 
consolidate TV commercials. I 
know it sounds far-fetched, but 
hear me out. This could work.

Did you ever notice that those 

really tough, manly men in the 
truck commercials are the same 
guys you see in the beer commer-
cials. You know the ones I mean. 
The guys with the big muscles 
and heavy beards who heave 
boulders into the back of their 
pickup trucks, then they fl ash big, 
white, toothy smiles at the cam-
era while women drool all over 
their TV sets. Those guys.

Well . . . The idea is to take the 
footage from the “Drive the truck 
that gets the job done” commer-
cial, and combine it with a beer 
commercial. After the guy heaves 
the boulder into the truck bed, 
and six of those burly specimens 
of American manhood jump into 
the truck cab patting each other 
on the back and congratulating 
the driver, the commercial mas-
terfully cuts to the same guys 
drinking beer in a “Drinkability” 
commercial.

That’s the commercial where 
the burly men celebrate their big 
accomplishment with their manly 
truck by drinking beer, a manly 
drink and a most masculine pas-
time.

By combining the footage, 
two products could be advertised 
for the price of one. I believe that 
the same spot could include one 
more product because the spot 
needs sex appeal. Yes, sex appeal 
is always an integral ingredient in 
all truck and beer commercials.

To fulfi ll this need, I also no-
ticed that the women who are in 
the dance the fat off with sug-
gestive and obscene body move-
ments commercials, are also the 

same women that are in the man-
ly beer commercials.

You know the women of whom 
I speak. They are the young ladies 
that look as if they live in a gym, 
wear underwear from Victoria’s 
Secret, and in real life never date 
or marry anyone whose name is 
not prominent in a Fortune 500 
company.

We are talking about drop 
dead beautiful models and ac-
tresses who have never had a beer 
in a manly bar actually pass their 
lips. 

Now the commercial cuts to 
these spandex clad babes work-
ing out while the announcer 
claims that they lost a hundred 
pounds each in only two weeks. 
After the workout, we cut back to 
the beer commercial where these 
women who were dripping sweat 
in the last frame, are now perfect-
ly coiffed and dressed in designer 
jeans that fi t tighter than the span-
dex they wore at the gym.

They bounce into the bar, grab 
a beer, latch onto the nearest 
hunk and stare dreamily into his 
eyes as he swigs brew and looks 
manly.

Put those three commercials 
together and millions could be 
saved. The commercial is a per-
fect example of the American 
dream. The story line is classic.

Hard working men driving 
manly trucks are rewarded for 
their efforts with beer and attrac-
tive women who have nothing 
better to do than practice sexy, 
suggestive exercises so they can 
look perfect and lust after men in 
manly bars.

I feel better already. I have 
put together the perfect formula 
advertising the American ideal 
in one commercial that will save 
big corporations millions. Only 
in America could all of this be 
accomplished while we contend 
with life in a system we can’t un-
derstand.
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understand

WILLIAM A. LEONARD
General Consulting for Individuals & Small Businesses

> install and setup your computer hardware and software.
> degunk your computer for better performance.
> build or help you build web pages and get them on the internet.
> help you learn how to use MicrosoftTM Windows and Windows programs
> provide scanning services and digital photography and show you how.
> create custom programs for MicrosoftTM Windows Environment.

(401) 423-2809 • WWW.WAL1.COM
WILL-027221

I can…

Where Heart and Home Come Together

Your world doesn’t have to get smaller and more 
isolated when bad weather hits or darkness comes.

At The Seasons, the good life goes on. Each day, and into 
the evenings, residents share their lives enjoying activities 

and meals, taking trips, exercising or just chatting by the fire. 
And thanks to the staff’s genuine caring and support, 

residents are healthier and safer than they were living alone.

Phone 847-1144 • Fax 847-4559
285 East Main Rd., Middletown

NEW & USED CAR SALES & SERVICE
Hours: Mon.-Thurs. 7:30 am-8 pm

Fri. & Sat. 7:30 am-6 pm

www.toyotaofnewport.com                        e-mail: sales@toyotaofnewport.com

LUBE, OIL & FILTER – $24.95
For Toyota only (with this ad)

While you wait! Regular Price $27.95
Only at Toyota of Newport.

If You Purchase Your 

Vehicle From Us  

You’ll Receive  

LOANER CARS  

When In For Service

NO CHARGE!

We’ll Even Pick UpYour Vehicle ForService & Leave You A Loaner VehicleNO CHARGE!
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Don’t let these tokens keep you from the  
best deal on a new or used Toyota.

We supply the tokens every time you visit us!

5 Ferry Wharf • Jamestown, RI 02835 • 423-1111

Attention
Contractors –

We’ve got you covered!

See us about insurance for
Liability • Tools & Equipment

thenarragansett
Three Bowen’s Wharf

401.847.0303
Open 10 - 5:30 Mon. - Sat.                        

12 - 5 Sunday

50%
-75%

off

Paul & Shark, Polo, Ralph Lauren,
Geiger, Viyella, Rainforest, Max Mara ...

Buy Local. You’ll be glad you did.

Please tell our Advertisers
You saw their messages in 

the Press! They’ll appreciate 
it and so will we.


